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The main problem: The high Spanish educational failure.
The goal: To know effective strategies to fight it.

The contents:

1) ICT chaos, choosing and using different strategies.

2) Audiovisual: a powerful tool / methodology.

3) Neuromarketing: How to be more effective building
knowledge.

4) Some audiovisual methodologies.

5) Video Resume - VideoCurriculum: A direct utility .



Early leavers from education and training
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1) ICT chaos
Computer Management
Internet Management
Mobile devices
Educational resources
Hardware
Software
Audiovisual
etc




Audiovisual communication is one of the most important cultural resource in our
society

Their potential is given by the high number of hours people spend watching pictures:
+ than 4 h. day / person watching TV, PC screens, pictures on mobile screen...

Evolucion anual consumo TV lineal (Min Ind./dia)
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In the last years: 95,3% of children between 4 and 12 years watch TV
3h30/day, The favourite time is the night, between 22h. and 22h30.

(Corporacion Multimedia y Asociacion para la Investigacion de Medios de Corgunicacion )
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Do we know the documents most viewed by our society?
The video Gangnam Style reached 3 thousand million views
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Gangham Style

Promoted Videos
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https://es.wikipedia.org/wiki/Gangnam_Style
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Microsoft Word The most used tool

Microsoft Word es un software destinado al procesamiento de textos.
Fue creado por la empresa Microsoft, y actualmente viene integrado en la suite ofimatica Microsoft Office.’

Criginalmente fue desarrollade por Richard Brodie para el computador de IBM bajo sistema operativo DOS en 1983, Se crearon versiones posteriores
para Apple Macintosh en 1984 y para Microsoft Windows en 1989, siendo para esta ultima plataforma las versiones mas difundidas en la actualidad.
Ha llegado a ser el procesador de texto mas popular del mundo.

Contenido [ocultar]

1 Resefia histdrica
2\Versiones
3 Formatos de archivos
3.1 Formato DOC
3.2 Formato RTF
3.3 Otros formatos
4 Alternativas abiertas
5 Referencias
6 Enlaces externos
6.1 Ayuda y Soporte
6.2 Recursos de terceros

Resefia historica [editar]

En sus inicios, MS Word tardd mas de 5 arios en lograr el éxito en un mercado en el que se usaba cominmente MS-D03S, y cuando otros programas,
como Corel WordPerfect, eran mucho mas utilizados y populares.

La primera version de Microsoft Word fue un desarrollo realizado por Charles Simonyi y Richard Brodie, dos ex-programadores de Xerox contratados en
1981 por Bill Gates y Paul Allen. Estos programadores habian trabajado en Xerox Bravo, que fuera el primer procesador de textos desarrollado bajo la
tecnica VWY SIWYG ("What You See |s What You Get”); es decir el usuario podia ver anticipadamente, en pantalla, el formato final que apareceria en el
impreso del documento. Esta primera versign, Word 1.0, salid al mercado en octubre de 1983 para plataforma Xenix MS-DOS; en principio fue
rudimentario y le siguieron otras cuatro versiones muy similares que no produjeron casi impacto en las ventas a usuarios finales.
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La primera version de Word para Windows salio en el afio 1989, que si bien en un entorno grafico resultd bastante mas facil de operar, tampoco permitio que Iz
notablemente. Cuando se lanzd al mercado Windows 3.0, en 1990, se produjo el real despegue. A Word 1.0 le sucedieron Word 2.0 en 1991, Word 6.0 en 19¢
version se introdujo a fin de que coincidiera con la numeracidn del versionado de Windows, tal como fue Word 95 y Word 97. Con la salida del Windows 2000 |
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‘._ 2) Visual ICT : A successful methodology

Theprocedure, |
the'method

The visual model
could be a point of
reference for the

knowledge transfer

is as important as the content!

New technical resource
New educational methodology




* Why awork of artis a
piece of art?
* Why is it so expensive?

* What price should
these works of art
have?

FeA

One of these two paintings
was painted by children

Boc

Javier Foml




Different languages

Visual language (no training required?) Linguistic (needs specific training)
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Audiovisual language
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Audiovisual literacy?
Gestalt, psychologists who studied the
shape

Javier Fombona (fombona@uniovi.es) 14



3) Neuro... marketing
* Antonio Damasio

Emotional contamination in every rational decision.
* Pradeep A.K. Neurofocus
So, the questionnaires are giving wrong results.
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Brain-on
| Fabio Babiloni
"W Dpt2. Neurofisiologia
Univ. Sapienza Roma 1
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Located footprint Vs. interconnected

Mature brain
Long connections
(Dosenbach)




Management
Rational Vs. Emotional

Scholar Model - AV Model




The school kills the Bleatis ity

Robison, K. (2005). How creativity, education and thé conomy

.
-
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Sir Ken Robison

http://www.youtube.com/watch?v=zDZFcDGpL4U

.


http://novum.ncf.edu/uploads/JI/l4/JIl4PCOE7qdPDm6QJ4V4kg/How-Creativity-Education-and-Arts-Shape-a-Modern-Economy-by-Robinson.pdf

4) Some audiovisual methodologies

How does the social media work?
* How does the audiovisual achieve this power?

 Wath is attractive to the user?

e Could we take advantage of this and make more effective
our resources?

"Lectura de imagenes y
contenidos" Javier
Fombona

20 (fombona@uniovi.es)



Efficacy of the Audiovisual for Competition: Marketing

(STRATEGIES to win the customer over )

Planning for control the markets.
Maximizing profits.
Manipulating the demand.
Studying the profitable profiles.
Cultural colonization.

Control and globalization of the markets.

The product is good if people buy it.




Show - see —Thalamus- understand
(PPT)

write-read- understand
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5) VideoResume: A direct utility

Multiple types and models of CV document
* Europass http://sepie.es/iniciativas/europass;
https://europass.cedefop.europa.eu/es/documents/
* Resume Researcher at the University
* Resume ANECA
* Autobiography-Bioblurb-Biosketch-Biodata-Resume
e Alternatives from PPT https://www.powtoon.com/powtoon-gallery/
» Software: Office 10 PPT Record Slide Show; Camtasia
Studio Soft.
 VideoResume http://www.tumeves.com/

* Personal Branding Video https://www.youtube.com/watch?v=9CkFNkHhSs|
https://www.youtube.com/watch?v=MG8B87CnnkU



http://sepie.es/iniciativas/europass
https://www.powtoon.com/powtoon-gallery/
https://www.powtoon.com/powtoon-gallery/
https://www.powtoon.com/powtoon-gallery/
https://www.powtoon.com/powtoon-gallery/
https://www.powtoon.com/powtoon-gallery/
http://www.tumeves.com/
http://www.tumeves.com/
http://www.tumeves.com/
https://www.youtube.com/watch?v=9CkFNkHhSsI
https://www.youtube.com/watch?v=9CkFNkHhSsI
https://www.youtube.com/watch?v=MG8B87CnnkU

Javier Fombona (fombona@uniovi.es)
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Video job offers
from the employer point of view

¢No ves la salida?




Video Resume

About the content

* 1) Your personality... a powerful start
2) Passion / emotion: unique story, growing interest, organizing well
your ideas and values, putting your exemplary tasks.
+ Always positive , anecdotal, taking care your image, self-confidence,
speaking different languages, loud and clear...
+ Your actions must be constant and consistent each other.
+ Showing personal and professional strengths, “the humility wins
the braggart”
3) Summarizing main ideas, close/distant goals, what | will give and
what | need
4) Final thanks, referring to the complete CV, and “don’t hesitate to
contact me”
Diffusion specific website or network



Video Resume

How to do...

Technical means:
Recording equipment / soft,
Tripod,
Specific light,
Micro / sound,

- 3 min. Max.

- Watching to the optical camera

- To take care of your figure and background (long shot)

- To Show your hands

- To follow a script, but It must seem improvised, spontaneous,
colloquial, not read all ... Etc.



VCV is a visual document where
we must use visual strategies
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Javier Fombona (fombona@uniovi.es)




Image variables
Analysis (reading) and composition (creation)

Key lines

Key Lights and darkness

Key Colors

Figures Size Shape of figure
Height of point of view

Elements in Space

Movement of figures
qut_lon Movil picture
Timing

Graphics and Sound




Key features in a picture
Key lines
Let's look at the main lines
Let's put the lines right
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CHEGOU O CITROEN C4 PALLAS,
DENTRO DELE TUDO FICA DIFERENTE,
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Let's look for the Key lines

Javier Fombona (fombona@uniovi.es) 32
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Key lines with b/w picture



CHEGOU O CITROEN C4 PALLAS,
DENTRO DELE TUDO FICA DIFERENTE.

Real Key lines

Javier Fombona (fombona@uniovi.es)
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CHEGOU O CITROEN C4 PALLAS,
DENTRO DELE TUDO FICA DIFERENTE.
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Suggested key lines

Javier Fombona (fombona@uniovi.es) 35



CHEGCUWQLO CITROEN C4 PALLAS,
DENTRO O TUDO FICA DIFERENTE.
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Key lines (reading vector)

Javier Fombona (fombona@uniovi.es)
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Videocurriculum: are they key lines?

1




Key features in still picture
1 Key Lines
2 Key Lights
Let's see the main highlights and dark
Let's get the light and dark ones right.

Javier Fombona (fombona@uniovi.es) 39



e oSG key lighting .




Fill key. lighting



Backlight key



Composite Key.Lighting



Comparison.between lighting .
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Let's see where we put the light and the dark
Conversion to b/w

Javier Fombona (fombona@uniovi.es)




Videocurriculum: look for problems with light / dark




Key Features in Still

picture
1 KEY Lines
2 Key Lights Iue
3 KeyColors

Let's See the Main
Colors







KEY Color

Javier Fombona (fombona@uniovi.es)




Videocurriculum: Do the colors suggest something?




Key Features in Still picture

1 KEY Lines
2 Key Lights
3 Dominant Colors

4 Size of the Shape
Let's see the main sizes
Let's highlight the sizes cIearIy'

- \""'. '\
Javier Fombona (fombona@uniovi.es) C I O S e _SU p



Longer Shot

Javier Fombona (fombona@uniovi.es)
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Size of figure

Javier Fombona (fombona@uniovi.es) 53



Videocurriculum: What about the size?




Key features in still picture

1 Key lines

2 Key lights
3 Key colors
4 Figures size

5 Viewpoint height
Let's look at the figure from a certain height?
Let's put the figure at a certain height




Viewpoint-height

56



Videocurriculum: How high is the camera?




Key features in still picture
1 Key lines
2 Key lights
3 Key colors
4 Size of the figures
5 Viewpoint height
6 Let's organize everything into the frame
Observe how the figures are placed
Let's put the figure inside the space




Let's organize
everything in one
specific space
Vertical or
rectangular




Let's seek balance

Javier Fombona (fombona@uniovi.es)
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The axes of symmetry

Javier Fombona (fombona@uniovi.es)
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Strong points at the crosses of the thirds
Rule of Thirds

Javier Fombona (fombona@uniovi.es)
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Search for the third dimension ...

Javier Fombona (fombona@uniovi.es)




Videocurriculum: Format, relief, thirds, symmetries

2




Videocurriculum: Format, relief, thirds, symmetries ...

Javier Fombona



Key features in still picture

1 Key lines
2 Key lights
3 Key colors
4 Size of the figures
5 Viewpoint height
6 Let's organize everything in one space

7 Sound and associated graphics

Let's see how the letters are graphics
are placed

Let's put letters and graphics
properly

Planta

CARBON

Javier Fombona (fombona@uniovi.es)
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Sound and associated graphics

—— Transferencia de -
entidad emisora raiz ml

-
Entidad emisora raiz ("I"“‘; Cert.
sin conexion " entidad

emisora/
CRL

Transferencia de entidad
emisora subordunada

- Ay
J :aJ 4)
Solicitud de  Certificado

certificado emitido

Entidad emisora entidad  ||S Web Server
de certificados de empresa emisora/. Publicacién
CRL / AIA

Este paso se lleva a cabo automaticamente durante
la instalacién de la entidad emisora de empresa.




Videocurriculum: Graphic support ...

ANA SEVILLA MARTIN-ALBO \ ;

LICENCIADA EN BELLAS ARTES JAVIER
s 35 dnos

Soy aparejadofy me dedico
desde hace 10 ahos a obra civil

Adicional a mi lefigua materna tengo
Un Vel avanzado'en ingles certificago




Analysis / complete reading of features
that contribute to creating good figures
(consensus)

Lines
Lighting
Colors
Size
Height point of view
Traits in space

Javier Fombon



Lines

L i g h t i n g ’ }/presentamos
Colors 1IN <
Size | ol o

fragancias. para hombre. para

Height point of view
Traits in space

Javier Fombon



Lines
Lighting
Colors
Size
Height point of view
Traits in space

Javier Fomboni



Lines
Lighting
Colors
Size
Height point of view
Traits in space
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Lines
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Size
Height point of view
Traits in space
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Lines
Lighting
Colors
Size
Height point of view
Traits in space

Javier Fombona (fombonEl@




Lines

Lighting y
CO I O rS s ol : ‘;,,/j § /)resentamos
. o Talla (s

Size L 1§10

>

Height point Of VieW » - pn fragancias. para hombre. para— :
Traits in space B
Graphics

Javier Fombon






Javier Fombona (fombona@uniovi.es)

77



LUCKIES

AR AN Ol

UNAMERICANO ORIGINAL

LUCKY STRIKE

- Cani Nevdbiin




VCV Production
1) Smartphone Recording

Selfie
-APP argentina to produce a VCV Tu video cv online;

Exemples:
https://tuvideocvonline.com/p/d9f98clae0l1d422cceda3bdeb?27e53d3

How to optimize your recording from your mobile phone
https://www.youtube.com/watch?v=Hb9GSJwNg74

Javier Fombona (fombona@uniovi.es) 79


https://tuvideocvonline.com/p/d9f98c1ae01d422cce4a3b4eb27e53d3
https://www.youtube.com/watch?v=Hb9GSJwNg74

VCV Production
1) Smartphone Recording

Doc.mp4

Imin.

24 mb 648x480 L.res.
90 mb 1270x720 H.res.




VCV Production
1) Smartphone Recording




2) PC Recording

* Recording with some software (eg. MyCam) Doc.AVI and editing
video (eg. Movie Maker)

 WEBS making ON-LINE eg. VCV: https://www.yovijob.com/ recording topics,
editing and release.

\,

Video
Curriculum

Doc.AVI
1min.

320 mb 648x480 L.res. | N
400 mb 1024x768 H.res. Javier Fombona (fombona@uniovi.es) -



https://www.yovijob.com/

3) Recording on Video Camera

Doc.MTS
Imin.

40 mb 10440x1080 H.res.

Javier Fombona (fombona@uniovi.es)



3) Recording on Video Camera

Doc.MOV
Imin.
50 mb 648x480 L.res.

180 mb 1920x1080 H.res.




Prompter

Watchingg optical camera

e e
VIDEO
CURRICULUM

Teleprompter con Word

1. Cambia a negro el color de la
pagina en la pestana Disefo pagina.

2. Engancha el texto, modifica el



Video
Curriculum|

CILALT T

Javier Fombona




Size / File Formats

Definition/ | WMV mp4 MTS MOV AVI
format (PC) | (Smartph HD cam (QuickTime) | (Video)
For 1 min. doc. one)
6 Mb

Midle 24 Mb 50 Mb 320 Mb
648 x 480

L.res.

Good 40 Mb 90 Mb 40 mb 180 Mb 400 Mb
1270 x720 1440x1080 1920x1080

H.res
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Video Curriculum WEBGRAFIA

HOW tO Get Comfortable on Camera https://www.youtube.com/watch?v=ymyVwx4xNNQ

EI mensaje C|ar0 y espontaneo (Vl'deO 1)° https://www.youtube.com/watch?v=hfVVWtnoESg

Imagina que delante esta un amigo (Vlldeo 2) https://www.youtube.com/watch?v=-1Y5F6uXSXI

Frases cortas ) sencillos (VlldeO 3) https://www.youtube.com/watch?v=oUezuLAQMQs

Usa |enguaje Corporal (VlldeO 4) https://www.youtube.com/watch?v=qyyf8d47H8Y

Cambia el voz, tono, pausas, SUbraya, \ ritmo (Vlldeo 5) https://www.youtube.com/watch?v=CpLt1QBUWGY

La sonrisa ayuda (video 6): https://www.youtube.com/watch?v=ASUxii8Qzag
Saluda y despide (video 7): https://www.youtube.com/watch?v=zRVdhZbXUos
Calienta tu voz (video 8): https://www.youtube.com/watch?v=17uj rd700Y

Prepara tu cuerpo (video 9): https://www.youtube.com/watch?v=YbZ5XfXwidQ

Planos y espacio (video 10): https://www.youtube.com/watch?v=rW6Z9Dxjp30

Las 5 claves para seducir a tu publico a través de la comunicacién no verbal:
https://www.youtube.com/watch?v=mAD8MebZB5g

Ideas https://videolean.com/video templates/table-style

http://www.videoscribe.co/tour 7 dias gratis

* Sino has utilizado nunca un editor de video, podrias usar los siguientes:

Movie maker (Windows): https://www.youtube.com/watch?v=YXEksrnUDzU

iMovie (Mac): https://www.youtube.com/watch?v=vMO8sjsw1Qc
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Your Video Curriculum Production

IDEAS

Content
1- To specify the main professional traits / strengths
2- To specify the main personal traits / strengths
3- To organize information
4- To summarize main ideas (goals / short / long term needs)
5- To indicate basic data (complete identification and contact)

Video and audio shape
1- To take care of the separation between figure and background
(Light/dark, sizes, colors, dominant lines, height point of view, and
spatial ordering)
2- Adequate duration
3- To include emotional elements
4- To separate main sound and background
5 - Consistency of contents and forms



Thanks @ lot!



