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|. IMPACTOS DEL TURISMO 1.4 billion

Total international tourist arrivals

El impacto del turismo es elevado actualmente

1400 millones ITA + $1700 billones ITR 2018

USD 1.7 trillion

Total international tourism exports
(International tourism receipts + passenger transport)

La industria turistica crece por encima de la economia mundial
desde hace mas de 20 anos

Crecimiento Renta pc mundial + incorporacion a la clase media

en paises en desarrollo (China,Asia, Eastern EU, LA) Revenues from visitor spending have grown faster

than the world economy

Se abren nuevos destinos y los destinos tradicionales van 6
superando su “capacidad teorica de carga”
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Efectos sobre el destino: Congestion — Precios — Overtourism 2 |
- Estandarizacion — Impacto sobre cultura local

B Receipts (% change, real terms)
GOP (% change, real terms)
Efectos sobre el residente: Vivienda — Gentrificacion —
Accesibilidad — Space sharing — Oferta comercial local —
¢ o 0 International tourism receipts and world GDP (% change)
|mPaCt0 en Ia. VIda dlal"la Source: World Tourism Organization (LINWTO) and International Manstary Fund IMF), July 2018,
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OVERTOURISM

Tourist Arrivals in 2016 and Growth Rate 2006-2016 (Source : TourMIS)
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OVERTOURISM

Tourism Density (Sources : TourMIS, Eurostat)

Tourism Intensity (2) (Source : TourMIS)

Turistas por km?
Turistas por Residente

Amsterdam Lisbon RE'R;IHH: Barcelona Berlin Greater Greater
013 Paris Vienna
Dublin Vienna  Amaledem  Bamelona  Gregier Paris  Lisbon Brugmaly Bailin

(hotals) (hertls) (hoteis)



HOST-GUEST INTERACTIONS + LOCAL INVOLVEMENT

Involvement de los Residentes y mejora de la Sostenibilidad
Turistica de Destinos Populares

, . ; P 2
el ) — Al = Ve — || falbes - Image 3: Barcelona tourist accommodation plan and tourist night tax (IAAC, 2017)

PEUAT - SPeciAL TOURIST ACCOMODATION PLAN

Eventos con residentes y turistas ZONE 3 : 4564 0 NEGATE GROWT
NO MORE TOURISTIC ACTIVITY
Extension de los beneficios economicos del turismo ZONE2: VeAoFSTARRRY
N 4 ml
Aumento de oportunidades de ocio en la ciudad ZONE4: EMNER
ZONE 2 Ll
Senalizacion zonas centro-ciudad y apertura nuevos BARCELONA TOURIST TAX
barrios al turismo !
TRy . 5 5%+ 25€

Limitacion de algunos efectos negativos del turismo:
planificacion urbana — consenso sector — regulacion f g

N . o 4*+ 125€
Algunas prohibiciones: cruceros en Venecia - tasa turistica
— guias urbanos para los turistas — Barcelona (nuevos
hoteles-limitacion cruceros-nuevos barrios turisticos) Al 075€



Regulatory : Land-use
planning (Accommeoda-
tion spatial planning )

Reorganize the urban
space by identifying areas
with specific needs

Hotel Plan Amsterdam,
PEUAT, Paris Hotel Plan

Regulatory: Tourism
Accommodation Supply
Laws

Laws and regulation that
impose binding limits to
tourism practices

Berlin, Barcelona
(National Law of Urban
Leases), Amsterdam
(Short Stay Policy), Paris
(ALUR Law)

Knowledge instruments

Foster knowledge and
increase the capacity of
governments to design
efficient policies

Barcelona (Reviewing
deconcentration stra-

tegy)

Incentives and subsidies

Non-binding instruments
to influence the beha-
viour of different actors

Barcelona (Biosphere
certification), Bruxelles

(Eco-dynamique label)

Barcelona Use of infrastructure,
overcrowding, gentrifica-
tion and rising prices

Paris Population density, alter-
native tourist accommo-
dation

L.ondon None

Lisbon None

Copenhagen | Increase in tourism may
be at the expense of locals

Dublin None

Brussels None

Reykjavik Tourism creates pressure
on local infrastructure

Berlin Overcrowdedness, gentri-
fication and rising issues

Vienna None

Amsterdam | Need for balance between
residents and visitors,
Increasing urbanization

Improving Relations with

Stakeholders

Instruments that improve
collaboration between
city departments and
external stakeholders

Barcelona (tourism city
council)

Source: Report on Urban Tourism
Policy and Sustainability, Eco-Union,
May 2018. www.ecounion.eu

Communications and
awareness

Communicating sustai-
nability issues for the

industry or the visitors

Bruxelles (Greeners,
Sustainable Meetings),
Copenhagen (Sha-
reability is King and
People-Based Growth
initiatives) Barcelona
(Airbnb Illegal Acco-

moj;modation )


http://www.ecounion.eu/

HOST-GUEST INTERACTIONS + LOCAL INVOLVEMENT

Involvement de los Residentes y mejora de la Sostenibilidad Turistica de Destinos Populares

Berlin — Amsterdam --Viena — Lisboa — Barcelona -- Paris -- London:

Participation of stakeholders

Tourism strategic plans now also include private actors who participate in the drafting process and take part in the deli-
berations as stakeholders. Involving these actorsin the plans allow them to be more comprehensive and to ensure closer
cooperation betweenthe public, social actors and the private sector, as a diversity of actorsis essential to understand the

(nhon-economic) needs and constraints of the city.

-Planning stage: Paris has created Destination Paris®, a group that unites 400 professionals from the tourism industry and
social agents from the city to participate in drafting the current strategy plan. Similarly, other destinations have engaged
diverse stakeholders during the planning and implementation stages.

-Implementation stage: Barcelona has launched the City and fourism Counc i, a multi-stakeholders committee to dis-
cuss and monitor the city's tourism plan. The novelty of this instrument is that civil society groups are predominant.



LOCAL INVOLVEMENT + HOST-GUEST INTERACTIONS

Aportaciones de la interaccion Residente — Turista:

- Aumentar la conciencia del impacto por parte de los turistas

Image 1: Snap-shot of Paris Tourism Strategy 202231

DEVELOP sustainable tourism

- Encuentros casuales iniciales en eventos o a traves de

plataformas locales de contactos host-guest

Harmonious and solidarity-based tourism

- Mejora la experiencia turistica local
- Desarrolla lazos personales entre visitantes y turistas

- Repeating Tourism and Sustainability (on-going PhD Project)




!_.'
1

o VAN
' 'Amsterdam tourists can'marry’a local foraday mM

fsnifbimdisra boa anseala s bl a l-;.-..--‘-:-.in. o e ) R e

TOURISTS CAN 'MARRY'ADUTCH LOCAL forf’;/v T:;ggffjgfne;';fjaﬂd o
IN NEW TOURISM INITIATIVE marry-touristlocal-dusch
untourist-guide-a8938386.html

The "wedding" is part of a new tourism initiative designed to smooth relations between locals and visitors

Friday 31 May 2019 14:33 f S |


https://www.independent.co.uk/travel/news-and-advice/amsterdam-marry-tourist-local-dutch-untourist-guide-a8938386.html

The intensity of tourist-host social relationship and its effects on

satisfaction and change of attitudes: The case of working tourists in
Israel

Article in Tourism Management 21(4):395-406 - August 2000 with 317 Reads @
DOI: 10.1016/S0261-5177(99)00085-0
o, Cite this publication

Abraham Pizam Natan Uriely
a140.36 - University of Central Florida o 1129.19 - Ben-Gurion University of the Negev

Arie Reichel
al 31.87 - Ben-Gurion University of the Negev

Abstract

The results of a study conducted among 388 working tourists in Israel demonstrated that the higher the intensity of the social relationship between
hosts and working tourists, the more favorable were the tourists® feelings towards their hosts, and the more positive was the change in attitudes
towards hosts and the destination. Furthermore, it was found that the higher the intensity of social relationship between hosts and tourists, the higher
was the satisfaction of these tourists with their stay and experience. Those who had the most intense social relationship with their hosts — namely the
Kibbutz tourists — had the highest positive feelings towards their hosts and also experienced the highest positive change in attitudes towards them
and the destination. On the other side, those who had a more superficial social relationship with their hosts — namely Moshav and City tourists — had
the lowest positive feelings towards their hosts and experienced the lowest positive change towards them and the destination.



Artal-Tur, A, Sanchez-Casado, N. & Osorio-Caballero, MI. (2019).“Host-Guest Relations: Cultural Tourists
in Iran”. In Correia,A. & Kozak, M. (eds.). Experiencing Persian Heritage: Perspectives and Challenges. London:

Emerald Pub. Ltd.
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platform for academics and practitioners to share theories and practices with each other, but more importantly,
to serve as a collaborative venue for meaningful synthesis.

Each volume will feature a distinet theme by focusing on a current or upcoming niche or “hot” topic. It shows
how theories and practices inform each other; how both have evolved, advanced, and been applied; and how
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series seeks a synergy of how concepts can inform actions, and vice versa. The book series will inspire a new
generation of researchers who can translate academic discoveries to deliverable results valuable to practitioners.
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Steady tourists’ relationship with a mature destination: The case of Portugal
Antonia Comeia, Jaime Serra, Andrés Artal-Tur

First Published September 21, 2016 | Research Arficie | 1 st oot
fips://doi.org/10.5367e.2016.0563

Article information W@elrlc 0 @

Abstract

This article assesses how the last-visit features and the socio-demographic profile of tourists moderate
repeat-visit patiemns to Portugal, a mature destination where the persistence of loyal visitors has made its
mark on tourism development. The methodology used is a survival analysis to assess the fourists' repeat
patterns. To test the model a database of 4612 observafions was employed, which was obtained from a
survey of international tourists. Only repeat visitors with more than two visits over the years were considered
for the purpose of the research. The study finds that a combination of socio-demographic characteristics,
expectation/safisfaction, trip purpose, pull motivations and regional destination has a positive effect on
repeat patterns, confirming that tourists' willingness to repeat visits to Portugal is far from ceasing. Based on
those tourists to Portugal who declared when they started to visit the country and the number of years of
their repeat visits, tha article contributes to the literature by introducing new methods of assessing tourists'
repeat patterns for destinations
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2. CULTURAL TOURIST AND

SUSTAINABILITY ISSUES

Culture is one of the preferred activities of
tourists in Spain and Europe.

Cultural tourism can be a good instrument to
improve the sustainability of destiantions.

We seek to improve our knowledge on
cultural tourists visiting Spain.

Actividades realizadas por los turistas en sus viajes a
Espaiia.
Porcentaje sobre total y variacion interanual (%). Afo 2012.

BO% —
S0% -
40% -
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Fuente: ITE. Encuesta de Gasto Turistico {Egatur).



2. CULTURAL TOURIST AND
SUSTAINABILITY ISSUES

Specific contributions of Cultural Tourists to Destinations?

Profile

Expenditure
Stay pattern
Satisfaction

Long distance + First comers

For the case study of Spain, general results have shown the leading role of culture in attracting long-
distance (extra-EU) visitors, as well as new (first-comers) tourists to this area. Desirable
characteristics of cultural tourists for destinations include a higher level of studies and income,
more presence of female and young people, longer stays and total expenditure, and higher levels
of trip satisfaction.




Table 10: Factors driving the probability of being a cultural tourists

Principales resultados:
Probabilidad de ser un “Turista Cultural” (V + E):

- Long distance

- Tertiary studies

- Younger age

- First visit

- Longer stay

- No family house

- Use of Internet

- Andalucia + Cataluna

SOSTENIBILIDAD Y COMPETITIVIDAD DE

DESTINOS TURISTICOS:
Capacidad de atraccion de “nuevos” visitantes

cultural cultural other cultural visits plus
Origin country (EU countries) visits events activ. events
Canada 0,2023 Roiaiel 0,0728 heiaiel 0,0361 heliaiel 0,0709 Raliaied
Japan 0,1669 Soiaiel 0,0908 Saliaied 0,0313 Salaied 0,0817 Ralaied
USA 0,1779 FeAex 0,0773 FeAex 0,0241 FeAx 0,0698 FeAex
Rest of Europe 0,0934 holioiel 0,0456 FeFx -0,0108 FeFx 0,0461 Ralaied
Rest of the World 0,1728 Soloiel 0,1343 holaiel 0,1185 holaiel 0,1210 hoiaiel
Level of Studies
Primary -0,1266 Raliaied -0,0411 Salaied 0,0287 Salaied -0,0381 Ralaied
Tertiary 00,0462 FeAx 0,0249 Eolaiel 0,0228 FeAx 0,0220 hoiaiel
Age
15-24 years old 0,0045 0,0454 Fr 0,0175 hoiaiel 0,0368 holiaiel
25-44 years old 0,0004 00,0146 Salaied 0,0030 * 0,0094 Ralaied
More than 64 years old -0,0515 FeAx -0,0048 > -0,0116 holaiel -0,0023
Level of income
high -0,0706 haiaied -0,0469 Salaied -0,0197 Salaied -0,0389 Raliaied
low -0,0176 > -0,0298 hoiaiel -0,0154 hoiaiel -0,0457 Salaiel
Gender
Woman 0,0258 FeFx 00,0013 0,0160 Saliaied 0,0041 Ralaied
First visit 0,1757 Raliaiel 0,0537 Reiiaiel 0,0467 hoiaiel 0,0595 Raliaied
Length of stay
Stay of 1-3 days -0,1771 holiaiel -0,1352 FeAex -0,0919 FeAex -0,1223 FeAex
Stay of 4-10 days -0,0222 haiiaied -0,0528 FeFH -0,0401 FeFH -0,0456 Ralaied
Accommodation
Rent house 0,1227 Roiiaiel 00,0005 0,0318 hoiaiel 0,0089 haliaied
Camping 0,1718 FeAx 00,0409 Salaied 0,0576 Salaied 0,0426 Ralaied
Family house 0,0880 holiaiel 0,0171 hoiaiel 0,0333 hoiaiel 0,0211 laliaiel
Hotel 0,1584 Reiiaied 00,0384 Salaied 0,0443 Salaied 0,0431 Ralaied
Other accomm. 0,1975 holaiel 0,0494 holaiel 0,0658 holaiel 0,0473 hoiaiel
Purpose of the trip
Leisure 0,0068 -0,0319 Salaied -0,0255 -0,0292
Business -0,2758 FeAx -0,0847 FeAex -0,0628 FeAex -0,0931 FeAex
Season of the trip
Wintertime -0,0014 0,0007 0,0048 00,0001
Spring -0,0252 holiaiel -0,0071 holiaiel -0,0028 -0,0091 Ralaiel
Summer -0,0473 Raiaied 00,0059 heiiaiel 00,0003 00,0017
Mean of Transport
Own car -0,0187 Raliaiel 00,0044 haiel 00,0303 FeFr 0,0078 Ralaied
Related activities
Health 0,0318 FeAx 0,0620 holaiel 0,0438 Eolaiel 0,0560 hoiaiel
Gastronomy 0,1095 holiaiel 0,0870 FeAx 0,0462 FeAex 0,0804 Ralaied
Gambling 0,0302 haliaied 0,0737 Salaied 0,0598 Salaied 0,0664 Ralaied
Use of internet for holiday planning
For general info 0,0640 Raiiaiel 00,0169 heiiaiel 0,0134 Reiiaiel 0,0142 Ralaied
For booking purposes 0,0176 Ealatad 0,0589 FeHA 0,0474 Ralaial 0,0557 FeHrA
Level of trip satisfaction
Highly satisfied (8-10 points) 0,0488 fatated 0,0163 atated 0,0024 0,0137
Andalusia 0,1688 holaiel -0,0062 FeAA 0,0087 FeFexe 0,0028
Balearic Islands -0,0304 FeAr -0,0385 Reiiaiel -0,0238 FeHr -0,0304 Ralaied
Catalonia 0,1374 haliaied -0,0281 Saliaied -0,0127 Salaied -0,0201 Ralaied
Murcia 0,0398 holiaiel 0,0055 > -0,0076 holel 0,0063 >
Year 2004 0,0150 Raliaied 0,0068 Saliaied 0,0152 Saliaied 0,0069 Ralaied
2005 00,0058 > 0,0057 X 0,0215 > 00,0048 e
2007 -0,0144 Raiiaiel 00,0078 FeFex 00,0270 Roiiaiel 00,0089 Ralaied
2008 -0,0171 haliaied 0,0192 Salaied 00,0448 Salaied 0,0205 Ralaied
2009 -0,0617 ookl 0,0067 folel 0,0267 FeAx 0,0054 >
N 289933 289933 289933 289933
Log-likelihood -168926.57 -78658.084 -87482.209 -79368.766
AIlC 337943.13 157406.17 158827.53
Wald Chi-2 (p-value) 49936.02 16936.67 24364.37 24087.95
(0.0000) (0.0000) (0.0000) (0.0000)




Table 5: Result of robust OLS model on daily expenditure of tourists

Tourist Profile

cultural visits

cultural events

no culture

Trip
characteristics

Regional
dummies

Time
dummies

Principales resultados GASTO:

o ~ signif 2o signif 2o signif 2o
Origin country (EU countries) coeff. coeff. chang coeff.
level change level level change

Canada 00,4060 Ralated 50%6 0,3721 Ralated 45%6 0,1879 halaiad 21%

Japan 0,3275 Ralated 39%6 0,2807 Raliated 32%06 0,2129 haladad 24%

USA 0,4036 Raliated 50%6 0,3518 Ralated 42% 0,3026 haladad 25%

Rest of Europe 0,0010 Ralaiad 0% -0,2182 FeeRe 1%o 0,1105 holiaied 1296

Rest of the World 0,4192 FeAreAe 52%0 0,4072 Raliaiad 50%0 0,3949 Raliaied 31%0
Level of Studies (secondary)

Primary -0,2250 HeAeA -20%0 -0,1157 HeAeA -11%b6 -0,0468 haliaied -5%6

Tertiary 00,2466 HeAeA 28%0 0,2156 HeAeA 24%0 0,1984 holiaiad 22%
Age (45-64 years old)

15-24 years old -0,0458 Saliaied -4%%6 -0,0529 FeeA -5%6 0,0531 haliaied 5%06

25-44 years old 0,0138 halaiad 1%6 0,0446 halaiad 5%6 0,0210 haliaiad 2%

More than 64 years old -0,1851 FeeA -17%6 -0,1873 FeeA -17% -0,3506 haliaied -30%6
Level of income (middle)

high 0,1483 halaiad 16%6 0,1457 FeAeA 1626 0,0743 haliaied 8%0

low 0,0325 hed 3% 0,0331 hed 3% -0,0302 > -3%6
Gender (Male)

Female -0,1442 FeAeH -13%6 -0,0966 FeAeH -9%6 -0,2331 FeF -21%6

First visit FeAeA FeAeA haliaiad

0,0430 4%0 0,1271 1496 -0,0279 -3%0

Accommodation (second-home)

Rent house 0,0593 Ralaiad 6%0 0,0686 HeeA 7%0 -0,0584 Raliaied -6%06

Camping 0,1416 Salaiad 15%6 0,1809 holaiad 20%0 0,0449 haliaied 5%6

Family house -0,0180 Saliaied -2%06 -0,0194 FeeA -2%06 -0,1421 haliad -13%6

Hotel 0,2527 Saliaied 29%6 0,2932 FeeA 34% 0,0592 haliaied 6%06

Other accomm. 0,2551 halniad 29%06 0,1452 halaiad 16%6 0,0953 haliaied 1026
Purpose of the trip (studies)

L eisure -0,1687 halaiad -16%6 -0,0955 halaiad -9%6 -0,5508 haliaied -42%b6

Business 0,3521 Ralaiad 42% 0,1123 Roliaiad 12%6 0,4576 haliaied 58%0
Season of the trip (falD)

Wintertime -0,0468 FeAA -5%6 -0,0432 FeAeA -4%%6 -0,0453 haliaiel -4%%6

Spring -0,0954 Raliated -9% -0,0819 Raliated -8%0 -0,0800 haliaiel -8%6

Summer -0,1059 Ralated -10%6 -0,0941 Ralated -9%06 -0,1056 haladad -10%06
Related activities

Health 0,0147 > 1%06 0,0057 hed 1%o6 -0,0190 hed -2%0
Food/Gastronomy 0,1747 FeFeAH 19%6 0,1201 FeFeAH 13%6 0,3626 FeFeH 44%

Gambling 0,1562 Raliiad 17% 0,2652 HeAeA 30%06 0,4071 Raliaied 50%6
Use of internet for holiday planning

For general info 0,1819 HeAeA 20%6 0,1082 HeAeA 11%6 0,1159 haliaied 1296

For booking purposes -0,0044 baliaiad 0O%o 0,0397 Ao 4%0 -0,1672 HeAe -15%0
Level of trip satisfaction

Highly satisfied (8-10 points) 0,0872 Salaiad 9% 0,1425 FeeA 15%6 0,0023 haliaiad 0%o
Regional dummies (\Valencia)

Andalusia 0,1476 Raliaiad 16%0 0,1964 FereA 22%0 0,1827 haliaiad 20%0

Balearic Islands -0,0092 Saliaiel -1%%6 0,1157 FeAk 1296 -0,0321 > -3%6

Catalonia 0,3651 HeAeA 44% 0,4655 HeAeA 59%06 00,2298 Raliaied 26%0

Murcia 0,0406 HeeA 4% 0,0389 HeAeA 4% 0,1874 haliaied 21%
Time dummies (Year 2006)

Year 2005 -0,0908 Raliated -9% -0,1129 Raliated -11%o6 -0,1063 haladad -10%06
2007 -0,0761 Ralated -7% -0,0299 Raliated -3%0 -0,0763 haladad -7%0
2008 0,0282 Raliated 3%06 0,0411 FeeAe 4% 0,0317 Raliaied 3%06
2009 0,0659 FereAe 7% -0,0125 Raliaiad -1%6 0,0285 haliaied 3%06
2010 -0,0078 > -1%6 -0,0228 > -2%6 -0,0447 > -4%%6
Constant 3,6561 FeAeA 3,5749 FeeA 44,1637 haliaied
N 133054 32722 121651
L og-likelinood -184834,45 -36779,35 -149830,9
R? 0,584 0,558 0,670
E  (p-value) 1304.09 254.31 2658.20

(0.0000) (0.0000) (0.0000)

Turista cultural (V + E):

- Long distance

- Tertiary studies

- Younger age

- Hotel Accommodation
- Business purpose

- Internet

- Andalucia + Cataluna

Visitas vs Eventos:

- Mayor gasto long-distance (V)

- Mayor gasto |° visita (E)

- Mayor gasto Business trips
(V)

- Internet (V)

- Andalucia y Cataluna (E)

SOSTENIBILIDAD ECONOMIC
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Chapter 4 m)
The Recent Boom in Spain: Economic ST
Sustainability of Destinations

Andrés Artal-Tur, Doaa Salman, and Yasser Tawfik

Abstract Since the beginning of the Arab Spring movements and instability in the
North of Africa. a relevant share of intemational tourists have changed their plans,
relocating their holiday time from southern to northem shores of the Mediterranean.
In this context. Spain has been one of the most benefited countries. making the yvears
2015, 2016 and 2017 historical records for imternational amivals with more than
70 million tourists. Howewver, times of exuberance could bring imporant imbalances
for the future. The present chapter secks to analyse the impact of the booming
process occwTing in Spanish tourism destinations, with a focus on the side of
economic sustainability. In particular, we address two main issues: First, and relying
on survey data of international tourists in Spain for years 20102015, we analyse the
changes taking place in the profile of tourists amving to four keading destinations
in the country (Catalonia, Madrid. Canary islands and Balearic Islands). Second,
we mun expenditure functions for these destinations to estimate the main factors
explaining spending decisions of tourists. Combination of these two analyses help
us to get deeper understanding of the changes occuming in intemational tourism
arriving to Spain in this period. and how these could be affecting the economic
sustainability of destinations in the near future.

1 Introduction

A number of imporant socio-political events have been occuming in the Mediterra-
nean region in recent years. Those include the Spring revolution movements started
December 2010 in Tunisia and January 2011 in Egypt. the Syrian war, the terrorist
attacks in Egypt. Tunisia, France, and Turkey. or the Libyan question (Galal and
Reiffers 201 4). The impact on the tourism industry has been remarkable, resulting in
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Table 7: Results of count data model (negative binomial) for overall trip satisfaction of tourists

cultural visits

cultural events

no culture

Principales resultados:

SATISFACCION TURISTA
Turista cultural (V + E):

- Long distance

- Tertiary studies

- High income group (E)
- Older age

- Female (E)

- Internet

- Comunidad Valenciana

NON-CULTURAL:
{Menos satisfechos!?:

- Low income

- Female

- Short-stay (1-3 days)
- Ocio (1)

Tourist I - signif ) signif 26 signif )
Profile Origin country (EU countries) coeff. Iegvel change coeff. Iegvel change coeff. Ie?/el change
Canada 0,0190 holaiad 1,926 00,0054 0,5%%6 0,0275 FeFex 2,8%0
Japan 0,0216 halioiad 2,2%0 0,0068 haliad 0,7%%06 0,0182 FeHee 1,8%%6
USA 00,0191 FeAeH 1,9%%6 0,0138 FeA 1,4%% 0,0132 FeAeH 1,3%6
Rest of Europe 0,0082 0,8%6 -0,0209 FeAA -2,1%%6 -0,0063 FeAeAe -0,6%0
Rest of the World 0,0185 FeAeAe 1,926 0,0330 FeAA 3,4%0 -0,0162 FeAeH -1,6%0
L evel of Studies (secondary)
Primary -0,0042 - -0,4%%6 0,0045 FeA 0,5%%6 -0,0080 FeFeH -0,8%0
Tertiary 00,0179 FeAeAe 1,826 0,0149 FeAA 1,5%6 0,0113 FeAeA 1,1%%6
Age (45-64 vears old)
15-24 years old 0,0044 haial 0,426 -0,0169 FeAeAe -1,7%%6 0,0034 > 0,326
25-44 years old -0,0040 FeAeHe -0,4%%6 -0,0006 -0,1%%6 0,0006 0O,1%%6
More than 64 years old 00,0147 FeAeA 1,5%% 0,0303 FeAA 3,1%0 0,0000 0,0%%6
Level of income (middle)
high 00,0070 FeHeHe 0,726 0,0255 FeAeAe 2,620 0,0057 A 0,626
low -0,0028 -0,3%%6 0,0247 FeAA 2,5%0 -0,0287 FeHeHx -2,8%0
Gender (Male)
Female 00,0070 FeAeH 0,7% 0,0166 FeAeH 1,7% -0,0194 FeFeH -1,9%%6
Tri < ek
characteristic | FIrst Visit -0,0008 -0,1% -0,0089 o -0,9% -0,0130 - -1,3%
Length of stay (more than 10 davys)
Stay of 1-3 days -0,0161 FeE -1,6%0 -0,0098 halaiel -1,0%0 -0,0357 FeE -3,5%0
Stay of 4-10 days -0,0032 FeAeA -0,3%0 -0,0078 FeAA -0,8%%6 -0,0090 FeAeHe -0,9%0
Accommodation (second-home)
Rent house 0,0051 haliaiad 0,5%06 -0,0126 FeFeH -1,3%%6 -0,0147 FeFee -1,5%%6
Camping -0,0006 -0,1%0 0,0003 0,0%6 -0,0344 Saliaied -3,4%0
Family house 0,0065 FeAeA 0,726 -0,0023 -0,2%%6 0,0006 0O,1%%6
Hotel -0,0083 FeAeAe -0,8%0 -0,0148 FeAA -1,5%%6 -0,0203 FeHeAe -2,0%0
Other accomm. 0,0030 > 0,3%0 -0,0119 baded -1,2%%6 -0,0090 FeHeHX -0,9%6
Purpose of the trip (studies)
Leisure 00,0009 0,126 00,0101 FeAH 1,0%%6 00,0461 haliaied 4,7%0
Business -0,0244 FeHeAe -2,4% -0,0051 -0,5%%6 -0,0006 -0,1%%6
Season of the trip (falD)
wintertime 0,0007 0,1%6 0,0045 Fe 0,4%06 0,0001 0,0%6
Spring 00,0042 0,4%%6 -0,0014 -0,1%%6 -0,0004 0,026
Summer 0,0022 hel 0,2%%6 0,0007 0,1%%6 0,0056 FeHeH 0,6%%6
Related activities
Health 0,0192 e 1,920 -0,0345 e -3,4%0 0,0360 e 3,7%0
Food/Gastronomy 00,0084 halioiad 0,820 -0,0181 halaiad -1,8%0 -0,0073 holiaiad -0,7%0
Gambling 0,0102 FeAA 1,0%%6 0,0217 FeAA 2,2%0 0,0193 FeAeA 1,926
Use of internet for holiday planning
For general info 0,0284 e 2,9% 0,0173 e 1,7%6 0,0269 e 2,7%
For booking purposes -0,0262 FeAeAe -2,62%6 0,0138 FeAA 1,426 -0,0083 FeAeA -0,8%2%6
Regional dummies (Valencia)
Regional A PP,
dummies Andalusia -0,0205 -2,0%6 -0,0040 -0,4%%6 -0,0636 -6,2%0
Balearic Islands -0,0132 holioiad -1,3%6 0,0072 haliaiad 0,7%0 -0,0391 holiaiad -3,8%06
Catalonia 0,0192 haliaied 1,9%0 0,0112 holiaied 1,1%0 -0,0373 Saliaied -3,7%0
Murcia -0,0204 FeAA -2,0%0 0,0085 FeAA 0,826 -0,0546 FeAA -5,3%0
Time dummies (Year 2006)
Time
e [
dummies Year 2005 -0,0014 -0,1%0 -0,0055 -0,5%0 -0,0053 -0,5%0
2007 -0,0023 haial -0,2%0 -0,0116 FeAA -1,2%%6 -0,0018 -0,2%0
2008 0,0062 FeAA 0,6%%6 0,0167 FeAA 1,7%% 0,0095 FeHeHe 1,026
2009 0,0107 FeAA 1,1%6 0,0095 FeAAe 1,0%%6 0,0068 FeHeH 0,7%0
2010 00,0117 halioied 1,2% 0,0055 bl 0,5%06 00,0170 FeHek 1,7%0
constant 2,1154 alokel 2,1156 e 2,1155 foloiel
N 133054 32722 121651
L og-pseudolikelihood -274336.5 -68297.4 -256324.,5
AlC 548755 136677 512731
BIC 549156 137021 513129
Wald Chi-sq 5300.68 1752,34 15455,86
(p-value) 0.0000 0,0000 0,0000
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Abstract

Culture is the preferred activity of sun & sand tourists visiting the
Spanish Mediterranean regions. Improving our knowledge on the
factors surrounding this type of demand appears to be pivotal for the
continuous renewal of those mature destinations. With this objective
we apply probit models to a data set of more than 200,000
questionnaires accounting for the socio-economic characteristics of
the tourists, their trip behaviour, and destination and time fixed
effects. Results allow us to identify interesting characteristics of
tourism and of cultural activities, making this product a good
candidate to contribute to the sustainability of destinations.

Keywords: Tourism, cultural activities, sustainability, probit models,
tourism policy.

Resumen

L3 cultura es la actividad preferida de los turistas de sol y playa que visitan
Ias regiones del Mediterraneo espafiol. Aumentar el conacimiento de los
factores asociados  este tipo de demanda resulta clave para |z renovacion
de estos destinos maduros. Con este objetivo aplicamos modelos probit a
una muestra de datos de mds de 200,000 cuestionarios, que recogen
informacidn sobre las caracteristicas socio-econdmicas del turista, su patron
de viaje, y los propios efectos regionales y temporales del andlisis. Los
resultados dela investigacion nos ayudan a identificar caracteristicas propias
del turismo de actividades culturales que lo convierten en un buen
candidato para contribuir & mejorar la sostenibilidad de los destinos.

Palabras clave: Turismo, actividades culturales, sostenibilidad, modelos
probit, politica turistica.
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ABSTRACT ARTICLE HISTORY
Tourism based on cultural issues is growing fast in recent years. This type of ~ Received 1 November 2016
tourism promotes the diversification of demand and supply at destinations, ~ Accepted 12 August 2017
while keeping and valuing the local culture. Improving our knowledge on KEYWORDS

cultural tourism could help to foster the sustainability of destinations. . o = . oo
Despite efforts devoted to define the “cultural tourist’, still little is known  prafiles: tourist behaviour:
about her/his particular behaviour. The objective of this paper is twofold. destination sustainability
First, identifying the profile of cultural tourists versus visitors not pursuing

any cultural activity. Second, and building on econometric modelling,

comparing the behaviour of these two groups in terms of factors influencing

expenditure and trip satisfaction. All these findings are putted in context

regarding the literature on tourism sustainability.
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3. LOCAL COMMUNITIES AND TOURISM SUSTAINABILITY:
DEVELOPMENT ISSUES AT RURAL SPACES

Tourism improving living conditions of people worldwide

Developing countries entering this market in last decade

However, the negative impacts of tourism go appearing, particularly at rural environments
relatively isolated from Western ways

How to limit them: sustainable development & stakeholder’s approach

The role of the community becomes central in ensuring sustainability

We adopt the resource-based model to study RCT in Nicaragua



3. RURAL COMMUNITY TOURISM AND SUSTAINABLE
ADVANTAGES IN NICARAGUA: A CASE-STUDY

Community in the literature since time ago (Murphy, 1985, Urry, 1995)
Only recently as a key stakeholder to ensure sustainable development

(Pusiran & Xiao, 201 3;Tolkach & King, 2015; Ghoddousiet, 2018)

(Allen et al., 1988). The commumty based approach requires the benetits of tourismto be

directly connected with the local requirements (Missimer, 2013). Those challenges
include the conservation of natural, social and cultural resources, the capacity of
providing an economuc return to residents, employment opportumties to fragile

collectives, and in general the increase of the quality of life and well-being of local
communities (Mathew and Sreejesh, 2017, Telfer and Sharpley, 2016).




3. RURAL COMMUNITY TOURISM AND SUSTAINABLE
ADVANTAGES IN NICARAGUA: A CASE-STUDY

Figure 1. Research Mode Resource-based Theory of
the Firm applied to Tourism

HI: Rural populztions with specthie community resources and capabiliies postvely
influgnee the rplementation of commmunity based orgamizahion md strategies,

H2: Rural populations wath specifie communty resources and capabiliies postively
influence the emereence of sustumable community advantages helping o keep and

ethance the communty lifestyle.

H3: Comrnunity based organization and svategy positrvely influence the development of
communty sustainable advantages helping to keep and enhance the communty hifestyle




Figure 2. Location of selected Rural Community Tourism initiatives in Nicaragua
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DATA SET: QUESTIONNAIRE DATA

|9 RCT experiences in the West of Nicaragua.
580 usable questionnaires mixed with deeper interviews with key community leaders

between Nov 2016 and Jan 2017.

Tourism activities include wildlife routes, volcano visits, birds and flowers watching,
food experiences, inter-cultural encounters, and training for tourism by females.
Tourism as a complement of rural activities: for new income and lacking services (road
and accesibility, phones, education, health, commercial products).

23% secondary and 38% university education.
Outstanding communities in terms of collective leadership, engagement in tourism
activities, social empowerment of women and young people.

Sustainable Rural Tourism Law 835/2013: provide limits and regulation, resources and
personnle to ensure sustainable tourism development.



Table 1. Indicators, loadings (A) and measur ement model assessment

Confidence Measurement model assessment
Indicators | Description * intervals Cromhachs
2.5% | 975% a Pa Pe | AVE
Community
Resources and 0.200 0917 [ 0912 | 0.302
Cap ahilities
CRC01 Local identity Da59 | 0525 0717
CRC0Z  om oty bd story 0755 | D692 0201
CRCO3 Craftwrorks and handicraft m arkets 0730 0.620 0785
CRCo4 Secomimodation facilities 0a75 0.a05 0731
CRCOS Food related facilities DaE2 | 0616 0.737
CRCOE Matural resoarces of the community 0695 0636 0735
CRCO7 Social and culbural resources of the commumty e 06282 0755
CRCOE Expertise in rural tourism services 0766 | 0.704 nill
CRCO9 Training atd laboa force availability 0658 | 0.585 071E
CRC10 Persomnal skills and experience of the community 0772 | 0.744 0202
a?:f;i‘l:’:;?i:s 0040 | 0941 | 0950 | 0703
0301 Getting financial support by regionalfational admird strati ons 0254 | 0828 0277
a0 Gething strategic planning support by regionalhational admirstrations | 0855 0825 0221
0203 Geth:n_g ma.ﬂc:eting atnd prom otion support by regional/nati onal 0232 0 200 0260
adtn i st ati ons
O304 Defining attainable objectives 0756 | 0712 0793
o305 Fostering social integration 0231 0.201 0857
o306 Developitig entrepreneutship skills 0233 | 0.798 0263
oy Puthing wom en as a socio-economic pillar of the raral society 0273 0.242 0294




Futting women as aforce in the moderization process of rural

Q=E0E comietins 0577 | 0853 0.59%

sustainah le

Community 0966 0Rad [ 09469 | D692

Advantages
aC Al RCT improves the petform ance of the local commurmty 0264 | 0.83% 0226
A Al RCT confers walue to culture and traditions of the commandty 0541 0.%10 0263
SCADS RCT stimulates responsible touriam 0866 | 0.838 | 0800
Sald RCT improves the quality of 1ife in raral areas 0.%33 [ 0.=00 0264
S ADS RCT promootes an integral developm ent of the community DEFF [ 0855 0294
S Als ECT allowswomen to reach more employm ent opportunities 0202 0.741 0.236
ACADT RECT allowswomen to obtain higher economic independence 0242 0815 0266
S ADE RCT increases the well-being and self-esteem of women 0228 0.799 0253
Al AN RCT allowsto restore the commurity heritage D214 0.777 0.250
acAll RCT provides revenues for education and health facilities 0.245 0.215 0.270
RCAll RCT generates employment for disadvantaged groups 0792 0.754 0227
A AL RCT provides additional sources of income to the comm umity D219 0.787 0.24%
HCALS RECT promootes the conservation of natural resources 0238 0.206 0264
RCald RCT reducesthe poverty level 0775 | 0.737 | 0308




Table 2. DHMscriminamt validity analysis and HI'NT values

Sustainahle . . Clomaanuanity
c - Chroanization
ommunity o teoies Resources &
Aodvanta ges e=t Capahilities
Sustainable Commnunity
Audvantages 0.832
Ch-ganization and Strategies 0 754 0.840
Clommunity Resources and
Capahbilities 0693 0.75a 0.713

HMote : Diagonal elernents (bold) are the sgquare root of the wariance sharedbe baeen the constucts and their measures (Levermge Wariarce
Extracted). Off-diagonal elerne rts are the correlations armong constucts. For discrirninant validity, diagoral elernents shouldbe larger

than off-disgonal elernents.

HIMNT values

Community . . Sustainable
Choanization -
Resources & S tei Community
Capahilities eges Aodvantages
Comanunity Resources and
Capabilities
Organization and Strategies 0721
Sustainable Commauanity
tages 0668 o-7Fao
Table 3. Goodness of it of the model
Measarement model Structural model
Confidence intervals Confidence interals
SFalue Salue
2.5%a o7 5% 2.5%% o7 5%
SRME o.10 0.0zs 0.054 o.1o o.ozs 0.03s
diTLs a.laz 0.351 0.550 a.laz 0.581 0.5774
diS, 1.1774 0152 0.zZa7 1.174 0153 0.2aa




Table 4. Total and indirect effects in the model

Total effects

B t-values p-values 2. 5% Q7 5%
Hl: Conmmnunity Resources and
Capabilities -= Clrganization and 0.7F5a L5 8335 o.ooo 0. r29 0.°7Fa3
Strategies
H2: Community Resources and
Capabilities ->= Sustainable 0.a93 34,833 o.ooo 0654 0732
Community Advantages
H3: Oroganization and Strategies
-= Sustainable Community 0.537 13 a0z o.ooo 0.4a0 0alz
Advantages
Specific indirect effects
value t-values p-values 2 .5%% D7 5%
Comrmunity Resources and
Capabilities -> Organization and
Strategies -> Sustainable 0408 12425 0.o0oa 0.344 0.471
Community Advantages
Total indirect effect
value t-values p-values 2.5%% o7 S%%
Community REesources and
Capabilities -= Sustainable 0.408 12425 0.000 0.344 0.471
Community Advantages




Figure 3. Hypotheses testing

Organization anc
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Confidencz intervals are showed in brackets




Main findings:

- Tourism has become a global industry with increasing impacts on resident populations.
- One important strand of the literature highlights the key role of the community

- In this paper we employ selected successful RCT experiences to gain insights on the main
variables in action and ascertain the impact of the leadership of the rural community

- The case of West Nicaragua shows that tourism acts as a complement, not the central activity

- Main findings point to the key role of small communities with huge identity, leadership
and social empowerment

- Main recommendations include the necessity of counting with sound tangible and intangible
resources, mostly linked to the community and with the idea of preserving and developing them.

- Organization and strategy should also be based in the community dimension.
- All this focus leads to the development of Community Competitive Advantages that reinforce

the central role of the local community, conferring sustainability to the tourism development
process
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Abstract

Purpose — Rural commmumity towism (RCT) represents an experience of commumi tv-based tourism where
local population retains control over the process and the bulk of benefits. The purpose of this paper is to focus
on the studv of successful RCT experiences in MNicaragua to enlarge the literature of toursm sustainability,
Design/methodology/approach — Applying the resource-based theory of the firm @ tourism, the paper
defines a theoretical framewaork where local resources and capabilities combined through orgamzaton and
strategic actions result in competitive advantages at the community level reinforcing its sustinable
dimension. The model is tested empirically through Structural Equaton Modelling-Partial Least Squares
(SEM-FLS) modelling for Nicaraguan RCT experiences.

Findings — Main findings show a good performance of empirical results, with the community dimension
representing the canerstone of the RCT projed. Results remark how the presence of commumnity tangible and
intangihle resources and capahilities are combined and explbited in tourism initatives through strategies that
put the preservation of the commumity as the central objective. This process leads to the emergence of
compettive advantages that promote the sustamability of the commumty lifestvle, ensuring a durahble
approach of the rural tourdsm nitiatives, Other interesting findings show how this type of RCT projects also
promote the integration of weak naral collectives, like women and voung people, or the pivotal cooperation
emerging betwean public and private actors,

Originality/fvalue — The paper provides a novel framework to better understand some of the key pieces
enauring the sustamability of tounsm inttatves. This theoretml sethng has been applied to the case of mural
areas at developing countries but could be enlarged to other contexts at developed countries having to deal
with mass tounsm and mpotant related negative impacts of these activibies, In sum, the maimn value of the

Professor Andres Artal-Thwar acknowledges fimanaal support by Groups of Excellence of the Region of
Murci, Fundacon Sénem, Saence and Technology Agency, project 19884/ GERM/15, and FEMISE
Association (Project ENPL2014/354-494) Research Progects FEM 41404 and FEM 41-13.




(A SORT OF)
CONCLUSIONS

Tourism is growing remakably in the last two decades. It will continue on that path for some more.

Sustainability is becoming an issue from many dimensions: economic-cultural-social-environmental-residents

Traditional approaches follow a set of indicators

New approaches become more micro and linked to tourist-behaviour and interaction visitors-local population

We have shown a number of on-going lines of research following this novel approach

Research Collaboration is more than acknowledged !!!!
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